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DESIGNER VIEW:
Daniel Tu

Daniel Tu on Fabric:

Why do you want to use fabric? Is it because you think you’ll save 

money or because it doesn’t make a difference? The reality is that using 

fabric can make a world of difference.

When it comes to environmental branding, every tangible structure 

communicates something about your company. Before deciding on 

materials, articulate your communication objectives. What image or 

atmosphere do you want to create—and why? Once you can answer 

these questions, the process of creating something powerful begins.

Fabric shouldn’t be used as an afterthought. Design with the intent of 

using fabric as your material of choice right from the start rather than as 

a last minute substitution for wood construction because somehow you 

think you will save money. Before you choose fabric,

1. Determine if fabric is right for you by asking yourself what kind of  

 atmosphere you want to create for your customers. Does fabric help  

 you create the image you want to portray?

2. Stretch the fabric to its fullest potential. Understanding the material  

 you are designing with is the key. Think Van Gough with his paint  

 brush or Ernest Hemingway with his words. Create designs that  

 bring out the beauty of fabric as a material that cannot otherwise 

 be achieved.

3. Think creatively. Take every opportunity to enhance the fabric   

 experience. Make the framework part of the design. Use lighting,  

 mirrors and anything that will compliment the fabric.

Choosing fabric as a first option rather than as an afterthought will 

lead to the creation of an eye-catching environment that reinforces 

your brand.

Vince Marler, Moss Executive Vice President

“ STRETCH THE FABRIC TO 

 ITS FULLEST POTENTIAL...

 THINK CREATIVELY...

 REINFORCE YOUR BRAND.”

“THINK VAN GOGH...OR HEMINGWAY”
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Daniel Tu is Design Principal at Tu Design
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Challenge for the Future

IN THIS ISSUE

“Although the basics of fabric are constant, the impact of 

globalization has had and will continue to have an enormous 

impact on textiles. The issue of sustainability in this sector is 

also a huge challenge for the future. 

My students will not go down the same path that I did, so I 

try to teach them how to find the answers for themselves by 

creating their own experiences and by being curious and 

trusting in the creativity.”

  Patricia Kinsella, 
  Textile designer and Instructor  
  at schools in Florence and
  in the U.S.

  Quoted in The Florentine

Derse at Exhibitor 2008…

winner of 

Best of Show 
and an Outstanding Achievement 

Award from Industrial Fabric 

Association International (IFAI)

[see page 2]

 

LOCATIONS
Chicago

3600 West Pratt Avenue

Lincolnwood, IL 60712

800.341.1557

Maine

248 Northport Ave.

Belfast, ME 04915

207.338.6677

Las Vegas

8050 S. Arville Street #104

Las Vegas, NV 89139

702.614.7767

Salt Lake City

1949 S. 4250 W.

Salt Lake City, UT 84104

801.983.8700

Exhibits / Events / Other  

Find your Account Exec

(207) 338-MOSS (local and international)

(800) 341-1557

After Hours Emergencies: 

(207) 471-6408

Retail Interiors

(207) 338-MOSS

(800) 357-1784

www.mossinc.com
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